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Dear Jim: 


I greatly appreciated the time yesterday 
and as promised, I have attached the following: 

1. Interchange of letters between Benson & Hedges' 
solicitors and our agency, Cockfield Brown's solicitor, 
acknowledging that the magazines involved will not have 
any legal exposure in Canada. The legal concern is 
related to a specific Canadian protection act mentioned 
in the solicitor's letter which on violation would 
involve confiscation of the issue concerned. 

This subject will, in all probability, attract interest 
from the magazine to whom you speak. Consequently we 
should pre-empt any concern. 

2. A letter of overspill circulation from various magazines 
in Canada. We have circled those magazines that ultimately 
would be of interest to Benson & Hedges Canada. Our 
suggestion initially is that the publisher of Penthouse 

is contacted along the lines of the Marlboro trademark issue. 
If the publisher believes that we have a potential legal 
program advertising Marlboro in Canada (a country where we 
do not own the trakemark) he is likely to be more sympathetic 
in dealing with the request. 
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If Burnett could make the necessary contact with 
Penthouse, a representative from Benson & Hedges 
could follow up this initial contact in endeavouring 
to try to get a plate change run fully evaluated 
for a final proposal to the U.S. domestic department. 
Assuming a Penthouse clearance and acceptance by 
Philip Morris U.S.A., Benson & Hedges would carefully 
monitor the administration and outcome of 2 or 3 issues 
in order to evaluate extensions into other target magazines. 

1 look forward to hearing from. 


Kind regards, 






John O'Brien 

Vice-President,Marketing 
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